What we believe

· Our advertising is unmistakable about what we are selling. 

· We don't appeal to peoples' fears in our conversations, correspondence or advertising. 

· We use a Disclosure Statement and written retainer before we complete any transaction. 

· We don't do or say anything we'd be embarrassed to see on the front page of our daily newspaper. 

· We don't prevent anyone from coming to our presentations because of their occupation, race, creed, religion, sexual orientation or ethnicity. 

· We stay current about issues and concerns specific to the folks we serve. 

· We respect “Do Not Call” rules and “CAN SPAM” restrictions. 

· We are alert to signs of cognitive deterioration in seniors and know when to alert or involve other family members in their care or decision-making. 

· Pressure is not one of our sales tools. 

· We never sell a product or service to anyone that we wouldn't sell to a member of our own family in a similar situation. 

· We believe in mutual respect and treating families like we would like our family treated.

· We do not consider a family’s wealth or lack thereof, in our level of service.

· We live up to our obligation to report to appropriate authorities any person or organization who violates their Professional Responsibility and obligations related to the various licenses that exist. 

